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retailer
guidelines

SPYPOINT has worked diligently to establish strict brand standards to ensure continuity
and consistency in the consumer experience. These standards have been enacted as
much for our retailers as for ourselves. A reliable brand experience makes the consumer
more comfortable when making purchases.
To support our efforts for a seamless brand experience, we would ask that you adhere
completely to the following writing and brand standards. If the following guidelines
are not complete enough for your task, you may visit the complete Brand Standards
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brand values

The SPYPOINT brand is focused on innovation and value. The features and benefits of
SPYPOINT products should be presented as innovative in their application or combination.

technology

Innovation
SPYPOINT isn’t hanging our hat on what
those who have come before us have
done. We are a technology driver in
the hunting industry. It’s not enough
to offer something cool, we want
to be the ones to introduce it.
We don’t want to look at the
industry and say “us too.” We
want to look at the industry
and say, “catch up.”

official
colors

CMYK:
C (cyan): 0 %
M (magenta): 53 %
Y (yellow): 100 %
K (black): 0 %

clarity

There’s no denying that we live in an age
dominated by technology. SPYPOINT is using
that technology to educate the hunter. Modern
camouflage, bows, guns, these are all tools. You
can use tools better. There is no substitute for
information. Your hunting decisions are only as
good as your information. SPYPOINT is using
technology to create the most informed
generation of hunters the world has ever seen.

RGB:
R (red): 248
G (green): 144
B (blue): 30

CMYK:
C (cyan): 0 %
M (magenta): 0 %
Y (yellow): 0 %
K (black): 0 %

RGB:
R (red): 255
G (green): 255
B (blue): 255

The key to making technology
useful is the ease with which it can be
used. If the technology is so complicated
that putting it to use isn’t practical or
efficient, the advantage is wasted.
SPYPOINT not only strives to deliver advanced
digital scouting tools that can make every
hunter better, we strive to make tools that
every hunter can understand and deploy
quickly, simply, and effectively.

CMYK:
C (cyan): 75 %
M (magenta): 68 %
Y (yellow): 67 %
K (black): 90 %

RGB:
R (red): 0
G (green): 0
B (blue): 0

photography Guidelines
Locations
The photos must highlight typical hunting
environments. Therefore, winter scenes and trees
which are considered exotic must not be used as
a background. The ideal location has very common geographical specifications that will remind
the hunters of a familiar place.
Attention to detail
The presence of other brand logos on clothes
and accessories must be used to a minimum. If a
camouflage outfit is used, the different pieces of
clothing should match closely.

People
The typical model should reflect our target market
demographics. Facing away from the camera, never
directly towards it. • Confident facial expression •
Laid-back, natural posture

Composition
The cameras are the main subject of the photos while human presence, though welcome, is
essentially ornamental. It is then acceptable to
show only a part of the body.

Color palette
Natural • Tone on tone • Desaturated • Harmonious mix of green, kaki, brown, beige, and gray.

The background must be discrete enough to
bring the focus on the product. The use of a shallow depth of field helps direct our attention on
the subject. Horizontal photos with a decentered
subject adapt easily to any media.

Context
Outdoor scenarios of a hunter’s day-to-day; gearing
up a backpack, mounting a camera to a tree, etc.
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writing standards

product logos

When putting the brand name in the written word it must always be capitalized and without spaces. SPYPOINT products should always be capitalized and
hyphenated. The following standards are the same for both English and French.

Select the proper version of the logo for your type of background (dark or light).
The logo must not be altered in any way (color, orientation, etc.).

SPYPOINT

BUCK TRACKER

SPYPOINT EXPERIENCE

LINK-S
LINK-S-V

LINK-MICRO-S-LTE
LINK-MICRO-S-LTE-V

CELL-LINK
CELL-LINK-V

LINK-DARK
LINK-DARK-V

LINK-MICRO-LTE
LINK-MICRO-LTE-V

SOLAR-DARK

FORCE-DARK

FORCE-20

Logos Guidelines
Official color version
This version should be chiefly used whenever possible. The white outline must appear in all cases.

Minimum Sizes
The logotype minimum size is 1 in once printed. To ensure
it’s legibility at all times, the logo may not be reproduced in
sizes smaller than the minimum suggested.

Grayscale version
Exclusively intended for newspaper advertising.
The white outline must appear in all cases.
Black version
Exclusively intended for promotional items.
This logo does not have any outline.

Logos Uses
For our visual identity to maintain maximum impact and consistency, the logo
integrity must be preserved. Below are some of the uses that are proscribed.

White version
Exclusively intended for promotional items.
This logo does not have any outline.

Minimum Free Space
The logotype must be surrounded with at least
two « » symbols width of free space.

®

1 in

Do not deform horizontally or vertically

®
®
®®

®®
®
®

Do not change the
colors in any way

CONFIDENTIAL INFORMATION - NOT FOR DISTRIBUTION

Do not add effect
(such as 3D shading)

Do not add outline

Do not change the
symbol size (target)

adaptation of an adcopy

Exemple: from adcopy to website

The safest way to ensure that your product listings and
ad copy are accurate is to use the supplied ad copy, in
whole or part. If you wish to create your own product list,
pay special attention to product name capitalization and
punctuation to ensure accuracy.

YOUR LOGO

Menu

Menu

Menu

LINK-S | LINK-S-V

Menu

B

SPYPOINT Solar Cellular Trail Camera

Exemple: provided adcopy

The LINK-S deploys the patent-pending integrated solar panel and on-board
lithium battery technology from SPYPOINT to deliver the most capable
all-in-one trail camera available. Reduce visits to the bare minimum with
the LINK-S battery technology, and the cellular capability to get your
pictures out without pulling a card. Fewer trips saves gas and time, but
not leaving scent behind in the woods is invaluable.

A

C

BUY NOW

D
B
A

E
Trigger Speed
0.07 Seconds

C

100' Flash Range
100' Detection Range
12 Megapixels

TRIGGER SPEED: 0.07 SECONDS

E

FLASH RANGE: 100 FEET

Modes:

Miss Fewer Animals

The integrated lithium battery
and solar panel bring unlimited
battery life within reach and saves
the hunter hundreds of dollars
in batteries and travel over the
life of the product.

Trigger speed is often the difference
between getting a picture of the buck
you’re after, or an empty frame that
leaves you guessing at what walked
by. The LINK-S features an industryleading 0.07-second trigger speed
means fewer images with game
already out of the frame.

Photo, Multi-shot,
Time-Lapse, HD Video

DETECTION RANGE: 100 FEET

D

Never Buy Batteries Again

MEGAPIXELS: 12
MODES: PHOTO, MULTI-SHOT,
TIME-LAPSE, HD VIDEO

F

F

Simple Selection and Activation Process
8:00 PM

G

H

Camera

G
A.
B.
C.
D.

Photo
Title
Description
Main Specifications

E.
F.
G.
H.

Time of the day

Weather

100 %

Species

Included
Accessories

Highlights
Other information
Included accessories
Other accessories

* It is the Retailers full responsibility to comply to
all California laws in regard to Prop 65 compliance

SPYPOINT trail cameras are incredibly easy to activate because they aren’t connected
to your personal cell phone plan. This also gives you the flexibility to choose the carrier
model that offers the best coverage where the camera will be used, instead of
forcing you into a carrier model that matches your phone service. Read More

Tags

LINK-S
Camera

Other
Accessories

USB-12V
Cable

Quick Start
Guide

16GB Class 10 SD Card
(required)

Mounting
Bracket

Eight AA batteries
(optional

SIM
Card

Installation
Strap

H

 It is the Retailers full responsibility to comply to all California laws in regard to Prop 65 compliance
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